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Agricultural  Marketing  Service 
U.S.    Department  of  Agriculture 


usda  grades  -  to  help  /ou  choose 


Consumers  have  a  right  to  know--and  a  right  to  choose. 

These  basic  tenets--"buyer ' s  rights" — have  been  pro- 
claimed by  each  of  the  last  three  Presidents  and  are   the 
reason  for  the  educational  materials  outlined  in  this  pub- 
1 icat  ion. 

These  materials,  employing  the  theme  "USDA  Grades--To 
Help  You  Choose,"  are  aimed  at  providing  consumers  with 
information  they  can  use  in  shopping  for  food. 

They  translate  into  layman's  language  the  U.S.  Depart- 
ment of  Agriculture's  quality  grade  standards. 

USDA  grade  standards  are  used  widely  throughout  the 
food  industry  to  provide  both  buyers  and  sellers  with 
information  about  the  quality  of  foods.  They  are  the 
basis  for  nation-wide  Federa 1 -State  grading  services, 
which  provide  official  certification  of  quality.  But 
such  technical  expertise  has  not,  in  the  past,  been  widely 
available  to  consumers. 

Following  is  a  brief  "catalog"  of  materials  avail- 
able— or  soon  to  be  ava i labl e--for  teachers,  commercial 
firms,  consumer  workers,  or  anyone  interested  in  better 
knowledge  in  the  market  place. 


THE  "HOW  TO  BUY"  PUBLICATIONS 

Basic  information  on  grades  and  on  "how  to  buy"  is  con- 
tained in  the  series  of  publications  carrying  the  running 
title  of  "How  to  Buy  ,.o."  These  pamphlets  present  the 
best  information  available  from  AMS  commodity  specialists 
in  a  form  readily  understandable  and  usable  by  consumers. 
Now  ava  i lable  are: 

How  to  Buy  Beef  Roasts.   Illustrates  and  describes  10 
beef  roast  cuts,  USDA  grades  for  beef,  how  much  to  buy, 
suggested  cooking  methods.   Chart  of  cuts.   1968.  16  pp 
(G-146)  10  cents. 

How  to  Buy  Beef  Steaks.  Illustrates  and  describes  16 
beef  steak  cuts,  gives  degree  of  tenderness  for  each, 
explains  USDA  grades,  suggests  amounts  to  buy,  how  to 
cooko   Chart  of  cuts.   1968.   16  pp.  (G-145)  10  cents. 

How  to  Buy  Butter.   Explains  USDA  grades  for  butter, 
requirements  such  as  flavor  and  keeping  ability.   Tips 
on  storage  and  useo   1968.  8  pp.  (G-148)  5  cents. 

How  to  Buy  Canned  and  Frozen  Fruits.   What  the  grades 

mean,  other  factors  to  consider,  can  size,  how  to  read 

the  label.   Chart  of  uses  by  style.   1971.  24  pp. 
(G-191)  30  cents. 

How  to  Buy  Canned  and  Frozen  Vegetables.   What  the 
grades  mean,  other  factors  to  consider,  can  size,  how 
to  read  the  label.   1969.  2k   pp.  (G-I67)  30  cents. 

How  to  Buy  Cheese.   Encyclopedic  listing  of  29  types 
of  cheese,  showing  flavor,  place  of  origin,  color  and 
texture,  and  shapes.   How  to  read  a  label,  USDA  grades 
for  cheese.   Identification  chart.   1971.  2h   pp. 
(G-193)  20  centSo 

How  to  Buy  Dry  Beans,  Peas,  and  Lentils.   Provides 
tips  on  buying,  storing,  and  using  these  convenient 
protein  foodso   A  full-color  centerfold  illustrates 
superior  grade  for  selected  beans,  peas,  and  lentils. 
1970.  12  pp.  (G-177)  25  cents. 

How  to  Buy  Eggs.   Information  on  USDA  grades,  sizes, 
price  comparison.   Tips  on  care,  storage,  and  cook- 
ing.  1968.  8  ppo  (G-144)  10  cents. 


How  to  Buy  Fresh  Fruits.   Describes  some  30  fresh  fruits, 
what  to  look  for  In  buying,  what  to  avoid.   Where  pro- 
duced, when  in  season.   I967.  2k   pp.  (G-l4l)  15  cents. 

How  to  Buy  Fresh  Vegetables.   Gives  information  on  more 
than  ho   vegetables,  how  to  select  good  quality,  what  to 
avoid,  varieties,  where  produced,  when  they're  in  sea- 
son.  1967.  2k   pp.  (G-1^3)  15  cents. 

How  to  Buy  Instant  Nonfat  Dry  Milk.   Information  on  USDA 
grades,  what  the  product  is,  how  to  use  and  store  it. 
1967.  8  ppo  (G-140)   10  cents. 

How  to  Buy  Lamb.   Illustrates  and  describes  13  popular 
lamb  cuts.   USDA  grades  for  lamb,  how  much  to  buy,  sug- 
gested cooking  methods.   Chart  of  cuts.   1971.  16  pp. 
(G-195)  15  cents. 

How  to  Buy  Meat  for  Your  Freezero   Points  you  need  to 
consider,  such  as  how  much  to  buy,  quality,  dealer  rep- 
utation.  How  to  compare  costs  of  sides,  quarters, 
wholesale  cuts,  and  retail  cuts.   What  USDA  grades  mean. 
1969.  28  ppo  (G-166)  20  cents. 

How  to  Buy  Potatoes.   Tips  on  buying  and  storing  pota- 
toes including  information  on  U.S.  grades,  types  of  po- 
tatoes, defects  to  avoid.   1972.  12  ppo  (G-I98)  15  cents. 

How  to  Buy  Poultry.   What  the  USDA  grades  mean,  age 
classifications,  what  to  look  for  on  the  label.   Tips  on 
buying,  cooking,  storing.   I968.  8  pp.  (G-157)  10  cents. 

How  to  Use  USDA  Grades  in  Buying  Foodo   Illustrates  and 
tells  what  the  grades  mean  for  meat,  poultry,  eggs, 
fruits  and  vegetables,  and  dairy  products.   Also  gives 
information  on  inspection  programs.   1971.  12  pp. 
CG-196)  15  cents. 

USDA  Grade   Standards  for  Food--How  They  Are  Developed 
and  Used.   Gives  the  history  and  function  of  grade  stan- 
dards, how  they  are  developed  and  used  today.   1971. 
20  pp.  (C&MS-90)  Not  for  sale.   Contact  AMS  Information 
Di vi  s  ion. 

Non-food  "How  to  Buys"-- 

How  to  Buy  a  Christmas  Tree.   Illustrates  and  describes 
5  major  species.   Selection  and  care  of  a  tree.  USDA 
grades.   1971.  12  pp.  (G-I89)  15  cents. 


How  to  Buy  Lawn  Seed.   Types  of  lawn  seed  and  their  uses. 
How  to  read  a  label.   I969.  6  pp.  (G-I69)  10  cents. 

A  number  of  other  "How  to  Buy"  leaflets  are  being  written 
or  are    in  press.   These  include: 

How  to  Buy  Dairy  Products  (to  supersede  How 
to  Buy  Butter  and  How  to  Buy  Instant  Non- 
fat Dry  Milk) 
How  to  Buy  Jams,  Jellies,  and  Spreads 
How  to  Buy  Fruit  and  Vegetable  Juices 
How  to  Buy  Olives,  Pickles,  and  Relishes 

Reprints  of  these  booklets.   A  number  of  organizations-- 
including  retail  stores,  trade  associations,  and  extension- 
educational  groups  —  have  reprinted  these  booklets  for  dis- 
tribution to  customers,  students,  and  memberso   Reproduction 
negatives  or  positives  may  be  purchased  directly  from  the 
Government  Printing  Office  at  the  prices  listed  below.   Or- 
der by  jacket  number  and  make  checks  payable  to  "The  Public 
Printer,"  Send  orders  to:   Assistant  Superintendent  of 
Planning  Service  Division,  Room  83O-C,  U,S,  Government 
Printing  Office,  Washington,  D,C.   20^01, 

How  to  Buy  Instant  Nonfat  Dry  Milk,  448-279.  $29.00 

How  to  Buy  Fresh  Fruits,  438-443.  $79.00. 

How  to  Buy  Fresh  Vegetables.  438-444.  $82.00, 

How  to  Buy  Eggs,  453-465.  $22,00, 

How  to  Buy  Beef  Steaks,  438-445,  $48,00, 

How  to  Buy  Beef  Roasts,  456-968,  $48o00. 

How  to  Buy  Butter.  385-575.  $22,00, 

How  to  Buy  Poultry,  445-883.  $19.00, 

How  to  Buy  Meat  for  Your  Freezer,  438-447,  $62.00o 

How  to  Buy  Canned  and  Frozen  Vegetables,  389-302,  $81,00. 

How  to  Buy  Canned  and  Frozen  Fruits,  428-078,  $100,00. 

How  to  Buy  Lawn  Seed.  359-464,  $15.00, 

How  to  Buy  Dry  Beans,  Peas,  and  Lentils,  374-474,  $53.00. 

How  to  Buy  a  Christmas  Tree.  443-955.  $39.00. 

How  to  Buy  Lamb,  437-951.  $44,00, 

How  to  Buy  Cheese,  428-601,  $49.00, 

How  to  Use  USDA  Grades  in  Buying  Foodo  422-498.  $31.00, 
The  AMS  Information  Division  also  has  on  hand  a  single  set 
of  offset  negatives  for  some  of  these  booklets,  which  are 
available  for  loan  to  groups  interested  in  reprinting  them. 

"HOW  TO  BUY  FOOD"  PACKET 

Also  available,  for  sale  at  the  Government  Printing  Office, 
is  a  packet  of  the  first  nine  "how  to  buy"  publications, 
under  the  title  of  "How  to  Buy  Food,"  The  packet,  featuring 
an  attractive  cover  of  the  same  design  as  the  bulletins,  is 
sold  for  $l,25o 


SPANISH  LANGUAGE  "HOW  TO  BUY"  LEAFLETS 

All  of  the  "How  to  Buy"  leaflets  are  scheduled  to  be 
printed  in  Spanish,  but  only  five  are  now  available.   These 
are: 

Como  Comprar  Fruta  Fresca  (How  to  Buy  Fresh  Fruits).   1972. 
2k   pp.  (G-141-S)  20  cents. 

Como  Comprar  Hortalizas  Frescas  (How  to  Buy  Fresh  Vegetables) 
1972.  2k   pp.  (G-143-S)  20  cents. 

Como  Comprar  Bistecs  (How  to  Buy  Beef  Steaks).   1972.  16 
pp.  (G-145-S)  15  cents. 

Como  Comprar  Carne  para  Conservar  en  el  Refrigerador  (How 
to  Buy  Meat  for  Your  Freezer).   1972.  28  pp.  (G-166-S) 
20  cents. 

Como  Comprar  Habas ,  Guisantes,  y  Lentejas  en  Seco  (How  to 
Buy  Dry  Beans,  Peas,  and  Lentils).   1972.  12  pp.  (G-177-S) 
25  cents. 

DISPLAY  MATERIALS 

Several  types  of  display  material s--for  varying  uses, 
ranging  from  conventions  to  the  classroom--are  available 
under  the  program. 

Posters  --  A  set  of  10  color  posters  is  available  for 
classrooms,  retail  displays,  or  for  consumer  meetings. 
They  tie  in  with  the  "How  to  Buy"  publications,  and  include 
useful  buying  information  themselves.   Order  them  from  the 
Government  Printing  Office  for  $1.75  a  set  (Catalog  No. 
A88.38:G75).   Single  free  sets  are  available  to  teachers 
and  consumer  groups  from  the  USDA  Office  of  Information. 
Write  for:   Posters,  USDA  Grades  Help  You  Choose. 

Portable  Display  Panels  --  A  small  number  of  silk-screened 
cardboard  panel s-- ident ical  to  the  posters  descri bed. above-- 
are  available  from  the  AMS  Information  Division.   They  also 
may  be  borrowed  from  many  AMS  field  offices  and  some  Exten- 
sion Service  offices.   These  panels  can  be  set  up  in  dif- 
ferent ways  and  used  as  a  table-top  exhibit  at  consumer 
meetings,  fairs,  or  other  events. 
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Exh  i  b  i  ts  --  Two  exhibits  were  designed  for  use  at  larger 
meetings  and  conventions,  but  it  has  become  prohibitive  in 
cost  and  manpower  to  ship  them  to  locations  outside  of 
Washington,  D.C.,  where  they  are  stored.   Their  use,  there- 
fore, is  currently  limited  to  national  meetings  or  conven- 
tions being  held  in  Washington.   The  larger  of  the  two 
exhibits  is  a  20-foot  structure  which  features  audience 
part icipat ion--push  buttons,  audio-phones,  and  a  grading 
quiz  game. 

The  smaller  exhibit  is  a  10-foot  display,  with  a  limited 
amount  of  audience  participation.   The  panels  are    the  same 
as  those  used  for  the  posters  and  the  cardboard  table-top 
exh  ib  i  t . 

Groups  wishing  to  have  either  of  these  two  large  exhibits 
displayed  at  a  national  meeting  in  Washington,  D.C.,  should 
contact  the  AMS  Information  Division. 

TEACHING  AIDS 

Instructor's  Handbook  --  A  "manual"  for  teachers  of  con- 
sumer education  has  been  prepared  which  includes  sample 
plans  for  teaching  food  buying,  a  bibliography  of  source 
materials  (both  printed  and  visual),  "consumer  quizzes" 
that  are  both  entertaining  and  educational,  and  reference 
materials  useful  to  the  teacher.   The  manual  is  designed 
to  be  used  with  the  basic  "How  to  Buy"  leaflets,  the  set 
of  posters,  and  the  Spanish-English  booklet  of  reproducibl 
flyers  (see  below).   The  handbook,  titled:   "How  to  Buy 
Food--A  Manual  for  Teachers,"  will  be  available  in  single 
copies  from  USDA's  Office  of  Information,  after  summer 
1972. 

Bilingual  Teaching  Aid  --  A  bilingual  teaching  aid, 
"Como  Comprar  los  Comest i bles--How  to  Buy  Food,"  PA-976, 
is  now  available.   This  booklet  contains  31  individual 
handouts  in  Engl i sh--wi th  the  same  number  in  Spanish-- 
which  can  be  readily  reproduced  by  the  teacher  either  by 
offset  printing  or  by  xerography  (duplicating  machine). 
Individual  flyers  on  a  broad  range  of  food  products,  with 
Information  on  buying,  cooking,  and  storing,  are  included. 

Single  copies  are  available  free  to  teachers  from  USDA' 
Office  of  Information.   Others  may  purchase  the  booklet 
for  50  cents  from  the  Superintendent  of  Documents.   Order 
by  Stock  Number  0100-1416. 
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One-page  Flyers  --  Additional  flyers  are  produced  from 
time  to  time  as  individual  pieces.   Like  the  bilingual 
booklet,  each  flyer  contains  information  condensed  from,  or 
supplementing,  the  "How  to  Buy"  leaflets  and  is  written  in 
a  simple  style  to  make  it  useful  to  teachers  at  all  levels, 
including  those  whose  classes  are   of  a  low  literacy  level. 
As  sufficient  flyers  are  developed,  a  second  volume  supple- 
menting PA-976  will  be  published.   In  the  meantime,  a  few 
individual  flyers  are  available  to  teachers  from  AMS  Infor- 
mation Division. 

AUDIO-VISUALS 

Also  tied  in  to  this  program  are  several  audio-visual  aids 

Two  filmstrips  or  slide  series  are   available:   "How  to 
Buy  Eggs"  (C-139)  and  "How  to  Buy  Beef"  (C-123). 

The  f i Imst rip  vers  ions  may  be  purchased,  for  $5-50  a  set, 
from  Photo  Lab,  Inc.,  3825  Georgia  Avenue,  N.W.,  Washington, 
I  D.C.   20250.   Cost  for  the  slide  series  is  $11  for  "How  to 
1  Buy  Eggs"  and  $12  for  "How  to  Buy  Beef." 

Two  motion  pictures  produced  in  recent  years  tie  in  with 
this  information  program.   One  is  "*Janet  and  the  Genie,"  a 
28-I /2-mi nute  color  film  aimed  at  high  school  economics  stu- 
dents and  giving  a  rundown  on  grades  for  various  kinds  of 
foods,  as  well  as  meat  and  poultry  inspection.   The  second 
is  "A  Mark  of  Quality,"  a  1 3"1 /2-mi nute  color  film  aimed  at  a 
somewhat  more  mature  audience  and  giving  a  good  explanation 
of  the  meaning  of  grades  for  beef  and  how  the  grading  system 
^ works.   Both  films  are  entertaining  rather  than  documentary 
i  in  approach.   The  films^may  be  borrowed  from  State  film 
Mibraries,  located  at  most  land  grant  colleges,  or  from  USDA. 
1  They  may  also  be  purchased  from  USDA's  Motion  Picture  Service 

A  NOTE  ON  SOURCES 

For  purchase  of  Government  publications,  send  check  or 
I' money  order  (no  stamps)  to  the  Superintendent  of  Documents, 
liU.S.  Government  Printing  Office,  Washington,  D.C.   20402. 
I" A  discount  of  25  percent  is  given  for  any  order  of  100  or 
^ more  of  a  single  title. 

Single  free  copies  of  some  publications  are  available 
from  USDA  directly.   There  is  usually  a  limit  of  10  titles 
I'per  person.   Write  to:   Office  of  Information,  U.S.  Depart- 
ment of  Agriculture,  Washington,  D.C.   20250. 
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U.S.  DEPARTMENT  OF  AGRICULTURE 

Agricultural  Marketing  Service 

Washington,  D.C.   20250 

Official  Business 
Penalty  for  Private  Use  $300 


POSTAGE  AND  FEES  PAID 

U.S.  DEPARTMENT  OF 

AGRICULTURE 

AGR    101 


For  information  about  this  consumer  education  program,  comments  and 
suggestions  for  improvement,  or  for  help  in  preparing  a  consumer  education 
program  based  on  the  "How  to  Buy  Food"  concept,  contact  the  AMS  Information 
Division.   Write:   Marketing  Services  Branch,  Information  Division,  Agri- 
cultural Marketing  Service,  U.S.  Department  of  Agriculture,  Washington, 
D.C.   20250. 


